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MEN’S TALK, WOMEN’S TALK (sidebar)
MISSOULA—
University of Montana-Missoula communication studies Assistant Professor Sara Hayden
lists the following characteristics of men’s and w-omen’s communication styles. She cautions,
though, that they represent the extremes on a continuum of male/female talk patterns. Most
people would not conform completely to either extreme.
■ Men focus on content over feelings. Women focus on how others feel.
■ Men avoid feelings. Women express understanding and sympathy.
■ Men speak to accomplish goals and tasks, solve problems. Women often engage in pure
“venting,” with no point except to vent.
■ Men offer advice on how to deal with a problem. Women match the problem with a similar
one of their own.
■ Men downplay their doubts. Women downplay their certainty.
■ Men are forceful, direct, authoritative. Women downplay their authority and give credit to
others.
■ Men willingly interrupt when they think their idea or point is important. Women are less
likely to do so.
■ Men are comfortable speaking frequently and at length. Women invite others to speak and
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prompt others to elaborate.
■ Men talk in abstract terms. Women use a concrete, personal style with lots of details.
■ Men look to organizational protocol in making decisions. Women make decisions based on
specific situations.
■ Men make few minimal response statements to the person talking. Women often nod their
heads, smile or make a verbal response such as “mmm-hmmm."
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